GP Interventions for the
Public and Private Sector




Past Capacity Building for the Government Sector

Pilot Project Level

Orooure with care

UNEP- LoVFP Trast Funa
Pot Sasilavadde Muaate Convivavgdhaon




Local Level: Continued support and on-demand training

PHILIPPINE GENTER FOR ENVIRONMENTAL PROTECTION

oo AND SUSTAINABLE DEVELOPMENT INC.

GREE] 1€ PROCUREMENT] o= ]
BT | -15 !

INFO SESSTON ON._Jt Nros N@N IO\
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Green Public
1 Procurement (GPP) for

DENR Gentral Office

An Online Info Session on Green Public Procurement
JUNE 8-9, 2021
PCEPSDI.ORG.PH

Poll 3. Have you started greening your procurement plan? Poll 4. If no, when do you target to have it integrated in your Poll 2. Have you identified your mission and vision for your
procurement planning? GPP Programme?

80% 69%

2%

- . = 2
—_— —_—

12monthorless  2years 3years 5years

= Poll 4. If no, when do you target to have it integrated in your
procurement planning? ®Yes mNo
uYes #No




National Level: Expansion and mentoring

Policy Bill on GPP

Republic of the Philippines
House of Representatives
Quezon City

EIGHTEENTH CONGRESS
First Regular Session

HOUSE BILL NO. 6954
(In substitution of House Bill No. 6526)

Introduced by Luis Ray “Lray" F. Jr, Anna Marie Villaraza-Suarez, Jocelyn P.
Tulfo, Mohammad Khalid Q. Dimaporo, Frat cscoKk B. Benitez, Sarah Jane |. Elago, DvndJnyC
Suarez, Jose Enrique “Joet" S. Garcia, Yedd Marie K. Romualdez, C istal L. BagatngItM e De Leon
Ferrer, Stella Luz A. Quimbo, Claus dneDis a D. Bautista and Marlyn “Len" B. Alonte

AN ACT
ESTABLISHING A GREEN PUBLIC PROCUREMENT
PROGRAM FOR ALL BRANCHES OF GOVERNMENT

Be it enacted by the Senate and House of Rep ives of the Philippines in Congress

Section 1. Short Title. — This Act shall be known as Green Public Procurement Act.

Sec. 2. Declaration of Policy. — The State recognizes (hals sla able development is a necessary pol lK:y
for nation-building, and that it plays a lead role i i practices by i
environmental, economic and social factors in government decisions and processes. Further, the State, as

To integrate into current procurement system

4
I Z Deutsche Gesellschaft
fir Internationale °
g Zusammenarbeit (GIZ) GmbH WIth Other experts

Technical assistance under the Deutsche Gesellschaft fuer
Internationale Zusammenarbeit (GIZ) GmbH, the GPPB is set to:

a)
b)
c)

d)
e)

Development of GPP SoP and guidelines

Review the GPP Roadmap of the Philippines;

Review the technical specifications and verification
process for the priority products

Expand the list of products

Conduct capacity building program relative to the SOPs




Private Sector: Information Campaigns

Adopting Sustainable rocurement
in the Tourism Sector\
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What is sustainable
procurement?

“Process whereby organizations meet
their needs for goods, services, works
and utilities in a way that achieves
value for money on a whole life-cycle
basis in terms of generating benefits
not only to the organization, but also
to society and the economy, whilst
significantly reducing negative
impacts on the environment.”

(United Nations Environment Programme, 2017)

=

Why was this
report written?

To assess the market’s potential
responsiveness to an increased demand

of sustainable products and services.

To identify potential threats and
opportunities that a shift of the demand
to sustainable alternatives might create
for MSMEs and for the local market.
To define sustainability criteria for each
product group and identify existing
means of verification and sustainability
standards.

@ SR

GHG emissions, and water &
energy consumption are
projected to

double by 2050.*

5-8%
of global GHG emissions
are contributed by
tourism. Sustainable
rocurement can be
strategically leveraged
in the tourism sector.
o
N7
iy

food & beverage  effcient slecuical sngle-use.
pplances. o

)

cireuar rocursment 10038 beverag o

1155158

(

Product groups in focus:

now

air-conditioners and Sttt
fresh produce* cooling equipment plastics
N uuu

1101511 Bt

These product groups were chosen
based on:

3

1

Priority in terms of Avsloity of demand
environmental t©
impact, especially
on GHG emissions.

LTI PINEADPLE e secouce o e

environment
programme

50 &

Adopting circular practices in
procurement among tourism
professionals would certainly be
more common IF:

’ \ ’ )
\ / \ !
investments in collaboration
research and among businesses
development PN is strengthened
are increased
i \
\ !

a robust methodological framework is
developed to measure and communicate the
environmental, social and economic impacts

TN TN
! \ i \

fiscal policies are more legal instruments
enabling towards re more
sustainable procurement conducive

W=

in the Tourism Sector

Drivers & Recommendations

wwwoneplanetnetworkerg/transforming-tourism

Reerences:
Urited Notlons Environment Programme (2019,

Transforming toursm hrough sustainable procurement.
Fivera, J. 2019, Country report on the assessment o sustainoble
procurement practices at the nationa evel

anvironment
programme




Practicing Sustainable Procurement
in the Tourism Industry

Criteria for Air-conditioning
and Cooling Equipment

e et o the Locol Marke Readiness Anlys for Sustanable
rocurement it

T report s iten before he utoresk of
COVID-1, bt el servs o suppotsupples and
busiossesmshiling towsrds usainableprocseenrt.

i
e P Do
gt

environment | 2,5
programme

Practlcmg Sustainable Procurement
in the Tourism Industry

Criteria for Alternatives to
Single-Use Plastics

Results rom the Local Market Readiness Analysis for Sustainable

reportvas writen before he utbreak
Ok s pa e
iR R ok Rt

R

Programme

——

(cootng amiomt
111141

sustainability criteria to consider

1. Energy effciency

2 Type of refigerant

3. Manufocturer gives end-of-ife instructions
4. Compatible with aitemative eneray sources

e
criteria 5. Individual replacement parts (modular)
e
& 8 2 Commeresucomonsogons
5 Engogement with commority

4. Occupational safety for workers
crteria 5. Empowerment and socialinclusion

1. Qualfied local companies provide after-sales
senices.

e
il eas

3. Locally manufactured/assembled.
crteria 4.Parts are sourced ocally

W= @ SR

Prqctlcmg Sustainable Procurement
in the Tourism Industry
Criteria for
Lettuce & Pineapple

Results from the Local Market Readiness Analysis for Sustainable.
Procurement of Selected Products in the Philppine Hospitalty Sector (2019)*

T report vas writen before the outbrak of
COVID-1. bt st servs o supportsupplers and
busiessesinshiting towards sustanableprocuement

Programme

‘in the Tourism Secte

in the Tourism Sector

CASE STUDY

Maximizing Impact
by working together with all
relevant stakeholders along
the tourism value chain

Excerpts from the 2019 UNEP report
Transforming Tourism through Sustainable Procurement

wwsoneplonetnetwork org/transforming-tourism

Programme

in the Tourism Sector

CASE STUDY
Supporting the adoption of sustainable
procurement practices through

Certification and
Consumer
Information Tools

Excerpts from the 2019 UNEP report
Transforming Tourism through Sustainable Procurement

wwwoneplanetnetwork org/transforming-tourism

n Online Awareness Series.
NG -
UN®
£

CASE STUDY

Local communities engagement

through the procurement of local
food supplies in the Philippines

TYPE OF ORGANIZATION TYPE OF

PROCUREMENT NAME BUSINESS

Local food El Nido Resorts Hotel
supplies Ten Knots

Development
Corporation

LESSONS LEARNED

Sustainability certifications for
hotels help to drive
sustainability performance and
continuous environmental and
socio-economic improvements.

Access the rest of the case studies at

23 [e)




Adopting Sustainable Procurement
in the Tourism Sector

An Online Awareness Series

Transforming Tourism Value Chains - Philippin:
For Green Choice Philippines-
certified Food Service

Establishments (FSEs), look out for
the seal!

Adopting Sustainable Procurement
in the Tourism Sector

o Aworeness Serie

o UN® 5¢ .;., O

Hello, sustainable tourism advocates and partners!

FSEs are Green Choice Philippines-certified when they:

J Are compliant with the requirements of food
safety

J Provide healthy, safe and balanced
dishes/meals

/ Comply with relevant environmental c ee More This week's highlight for cur Sustainable Procurement Awareness Series is on fresh produce, particularly lettuce and pineapple, which are both in-demand
legislations products in the hospiality industry. Before we think about how to increase sustainable options of fresh produce such as lettuce and pineapples, below are more
environmental impacts of the agrcultural sector as a whole:
\/ Implement measures to reduce the use of Wiy wes s
resources report wrtten!
Green Choice Philippines also recognizes FSEs that have innovative 5 — —
performance indicators (e.g. other sustainability initiatives). Criteria for Air-conditioning 12 sarmn he maters pores fresh produce® fresh produce®
Check cut mre detlls of our criteriaat our websic Y and Cooling Equipment oo
choice criteric
D LT p— e arecrvmanecl and 1< econem SR
@- Q@ N

Farms around the world emitted & billion tonnes of GHGs in 201,
of Goout 13 5 o kovlpiobol amieniont Thet ks OgAIINZY

Among the nine basic ectors i the Phipgne
0nd 10 the energy vector in terms of emvisions o o S v

considered 10 be among the poorest of the poor. Filkpino
farmers and thew famdses posted the highest poverty

Lond use chonge ond hobitat frogmentotion on wilkdife Incidences in 2015 ot 34.5%
Alternatives to
= ) = Agriculturol drainage on woter qualty and baloncing The current condtions bewng o< ed by formen ore dnwodng
Single-Use Plastics ‘conflicting ubon and ogriculturol water demonds. the youth from puriang coreen in ogriculture, which con
<L o : Yo erosion. ogricuturol contomination 3 Toture 909 n human resource
Sustainabilty criteria to consider > et fo oyt e Sad powts & vt 1o oo
Geneticolly moddhed 0rgonisms on notive species and Uty Gnd wWtaINGDAtY

Nabstots ond humon hedlth
1. Alternative (can be plastic) that s not single use, lasts =

long, and can be reused/refilled (.g. dispensers)
2.Substitute product that is made from biodegradable
9, or compostable material (e.. paper, wood, bamboo)*
. 3,Plastic can be recycled
ENVIRONMENTAL 4, Bjodegradable in marine environments

Agriculture is 6430 one of the sectors that s Mot vulneroble
Lifects of pesticides, nutrient uptoke ond cycling. ond 10 chmate chonge effects. which disproportionately affect
Aot sy wmalihoider formers who have rited sofety nets. making
thew freiihoods even more preconous
Carbon eminsion attrdxited 1o bonport and logitict. an wel ov
froem the production of fertis e and nirous oxsde from syrihetic

il 5.No harmful toxins and chemicals in the plastic fortiaer applicoion”
o 1.Not harmful to human health *u = @ SR 2 . ARLC o2l
EQD 2 Workplace and onal safety in
and retail
e 3 Suppler has educational programs for responsible In order to increase the demand on more sustainable fresh produce, tourism stakehoiders can use the foowing recommended criteria in looking for their next
CRITERIA use and alternatives sppat
* Uses organic production
« Uses packaging with recyclable materials
/“}I Wsrsliypretendicd o et Pe ahed e Boost Post = l",:‘ e Tasnagamart ey
2.Generate local employment * Has contracts in place between farmers and traders
Cconome  3.Supplie poys correct toxes (andissues offical recept) + Produce i locally grown in the region or i the Philppines

These indicators are aiso recognized as innovative and sustainable practices in our Grean Choice Phiippines crieria for Foodservice Establishmants, the
details of which you can find here: https Jipcepsdi.ong.  shoud your be interested in applying
for certification.

LT e W= QSR




Consciousness over convenience.
sponsible consumerism) Campaign
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nglomanady {§  Rethinking Plastics

Circular Economy Solutions to Marine Litter =
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Key Points

Campaign Strategy:
24.5K 672 1.9K

People Reached Net Followers Engagement
16000% f vious rom previous 30 days - 100% from

Story over statistics | Engage and educate -~

People Reached

e Make concepts relatable

e Translate into local or street language
(depending on the target audience)

e Engaging content

Sep 1, 2021 - Sep 30, 2021
24,483 People Reached 3 Previous Period
3K




Consciousness over convenience
responsible consumerism) Campaign

Awareness

COMPOSTING 101 COMPOSTING 101

HOW TO DO COMPOSTING

WHERE/HOW YOU CAN USE YOUR
CoM

POST
B
¢
=.

8.

N




Consciousness over convenience
responsible consumerism) Campaign

Relatable Content

Rothinking Plostics

Green Choice Philippines .
October 19- @
According to a WWF 2020 report, Philippines has generated a total of 2150
thousand tons of plastic consumption in 2019. Only 9% of that was recycled and a

greater 33% was disposed to landfills and dumpsites. Definitely, recycling is not
enough.

NA GREEN-WASH KA!

What can ordinary consumers do? A lot.

One, when you do your regular market runs to replenish your kitchen essentials,
bringing your own containers would already a help. Ask your suki vendor to place
toyo, suka, patis in the glass bottle you brought, instead of the usual plastic sheet.
Cutting down our plastic consumption is one green way to go.
wf.org.ph/.../12/WWF_REPORT_EPR_Philippines_.pdf

#ChecktheSeal #GreenChoicePH #RoadtoSustainability

Reference: https://

Hxx

The contents of this post are the sole responsibility of GCP and do not necessarily
reflect the views of the European Union, the BMZ, GIZ or Expertise France.

—] “WAG NA PONG §

IPLASTIK. PA REFILL
NA LANG PO DITO.”

OW TO

H
IDENTIFY

SUSTAINABLE
BEAUTY PRODUCTS .

Globally, the market
for 'clean and green’
self-care products is
expected to increase
approximately

12% to 15% every year.

With that amazing
forecast, we could just
expect more and more
brands to jump into
the sustainable beauty
bandwagon.

So, mirror, mirror on the wall, how do we know
who's the real clean and green among them all?

/
o("b'




Engaging - Content

Green Choice Philippines
Q September 18 . @
Running cut of games to play with your kids now that you're all home most of the
time? Let us know your answer below. n
Make your family time a sustainability time.
Download this snakes and ladders "sustainability edition” and have fun playing with
your family while reminding each other to avoid non-sustainable actions and to
keep up with your green habits.
#GreenChoicePH #ChecktheSeal #MyContributiontoSustainability
#SustainablePackaging #GenGreen

What is your most favorite

upcycling hack?

SUSTANBIITY 380 om—
it ta Eden D. Gomez

Definitely, mine would be using tin containers as plant
pots & Gives color to my otherwise just green garden.
Look what paint can do to these mini sausage tin cans.

)
\

@




Engaging - Events

Green Choice for Green Products

An Awareness Seminar on the National Ecolabelling

Programme - Green Choice Philippines
December 2, 2021 1:30-4:00pm via Zoom and FB Live

4

Consumerism through
Sustainable Practices in-a The events are hosted by: In partnership with:

Fast-Paced Society @ ) @

SEPTEMBER 8, 2021 | WEDNESDAY | 1:30 - 5:00 PM

JOIN US
CEPSD)

4 Rethinking Plastics

. EXPERTISE
o FRANCE ape’




Engaging - Events

- CONGRATULATIONS! -

Cultivating Green
Consumerism through
Sustainable Practices in
a Fast-Paced Society

SOCIAL MEDIA
ENGAGEMENT WINNERS

#GreenChoicePH
#ChecktheSeal
#RoadtoSustainability
#My Sustainable Actions

[ g
gz Famm

WHAT ARE YOUR GREATEST TAKEAWAYS FROM THE WEBINAR?

A

Isabelle Escamis
P oh0
Everything we take from this Earth has a prce. That s  fact

‘Another truth some of us ae not ready o accept though: Climate.
change is resl.

ignoring this will ot
through pesos or dollarsor any kind of number, but we will see and
feel it through storms, droughts,earthauakes,tsunamis, or pandemics

Isabelle Escamis

‘This is why we should really think before we do anything. We should
"This is why we should ‘ 1
really think before we do
anything. We should also  Jrem - eivem e
practice a sustainable Soer " "
lifestyle because it will ol ot for s 50 g bk evrthing v ook o pr
not only benefit the
environment, but it will

also do good for all of us."

s

Yet thereis another fact that we could hold on to:

53 Faiyfy that creature may be or as big 25 2 blue whale. Everyone
hes their own role on this Earh, even the bees, who are at the top of
he st

1 2150 ealizd that, if mother nature could talk. she would leave us
with this

“Do not be fooled and be deceived,

With the werld’s most extravagant of offers

Do not et this Earth cle and be weaved,

In the Hands of Souless creatures”

AN the grestest revenge tha she could do t0 us i to give up. | hope:
we dontIve to see tha day.

e "Na-check mo ba ang
o] ! )
1 s sl ek 5 5 label ng iyong nabili?

WHAT ARE YOUR GREATEST TAKEAWAYS FROM THE WEBINAR?

A
A

R < David Jobellin

4

nagbabago pandemyang kinzhaharap maraming pangyayari ang
ninakaw. Ngunit natanong m ba sa sarll mo kung nakatulong ka sa
kapaligiran mo na mabago It0? Isang bagay ang nag aaliw sa mga
ta0 ngayon , 9.9 ay nalalapit dumi sa kalikasan ay dumarami, na check
mo ba ang label ng iyong nabili? Wag mag pabudol sa mga bagay na
masring maging sanhi ng pagkasira ng kalikasan bagkus maging wais
52 pag isip at maging praktikal sa mga bibilhin na maaring

Wag magpabudol sa
mga bagay na maaring
maging sanhi ng
pagkasira ng kalikasan.
Bagkus maging wais sa
pag-isip at maging

= praktika sa mga bibilhin
na maaring makatulong
sa ating kalikasan."

makatulong 52 ating kalkasan. Budol man sa inyong tingin at butas
man ito sa inyong bulsa ang parating n 9.9 pero hindi nyo nalalaman
my mga bagay kayo na nabibil na makakatulong s mga kompanya
12 nag papalawak na alagaan ang ating Kalikasan.

P

al Protection and Sus. Devt.In




Top Reach and Engagements

. X e Mylah Nazario
Sustainable Lifestyle SO
Challenge

Wooden ware for champorado, hot choco and freshly squeezed passion fruit.
#GenGreen #RoadtoSustainability #GreenChoicePH

Don

R&R : REUSE & REFILL NA GREEN-WASH KA!

“WAG NA PONG
IPLASTIK. PA REFILL
NA LANG PO DITO.”



https://docs.google.com/file/d/1AORevKtHwN6bAd5gSsBg9pa67S3kdn2G/preview

CONTACT US:

Philippine Center for Environmental Protection and
Sustainable Development, Inc. (PCEPSDI)

4B Development of Academy Building, San Miguel Avenue,
Ortigas Center, Pasig City

+63 2 8631 2151

greenchoicephilippines@pcepsdi.org.ph




